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The National Glass Association (NGA) is the largest trade association serving the  
entire architectural glass and metals industry. NGA exists to advocate for the industry 
and to support the best interests of all stakeholders. Our members are the target  
audience you’re trying to reach.

We envision a future in which glass is the material of choice to  
enhance spaces where people live, play, learn, work and heal.

Glass Magazine gives you access to the entire industry supply chain: primary glass  
manufacturers, glass fabricators, glazing contractors, full-service glass companies,  
and suppliers.

Our editorial team is dedicated to providing unbiased, relevant content that helps 
companies build more profitable businesses. Trust the respected source of industry 
information to spread your sales message.

Glass Magazine is the glass and glazing authority.

FROM MY PERSPECTIVE  

[GLASS MAGAZINE] HAS THE 

DEEPEST ROOTS IN OUR  

INDUSTRY. THE FOLKS WHO  

RUN THE MAGAZINE  

KNOW OUR INDUSTRY. 1

Source:  
12019 SIGNET AdStudy
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Glass Magazine Family of Publications

Glass Magazine  |  Glass Magazine Weekly  |  GlassMagazine.com

GlassBuild America Show Catalog  |  GlassBuild America Daily  |  GlassBuildAmerica.com
Facebook  |  Twitter  |  Instagram

Promotional Network of Association Events

GlassBuild America: The Glass, Window & Door Expo   |  Building Envelope Contractors Conference   

Glass Processing Automation Days   |  NGA Glass Conferences  |  Glazing Executives Forum 

+

=

THE FORMULA FOR SUCCESS

Your Marketing Message Reaches the Entire  
Architectural Glass & Glazing Industry Supply Chain

Float Glass Producers

Glass & Metal Fabricators and Distributors

Glazing Contractors

Dealers & Retailers

Architects & Specifiers

Suppliers of glass, metals, architectural hardware, glass & metal processing equipment 
trucks, handling equipment & tools, sealants, software
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YEAR-ROUND PROMOTIONAL NETWORK

As the official publication of NGA, Glass Magazine taps into a  
year-round promotional network of association events: 

•	 GlassBuild America: The Glass, Window & Door Expo
•	 The Glazing Executives Forum (GEF) 
•	 The Building Envelope Contractors (BEC) Conference
•	 Glass Processing Automation Days (GPAD)
•	 NGA Glass Conferences

Glass Magazine is distributed at other industry association meetings 
and trade shows, including AIA, glasstec and Vitrum. 

Expand your brand exposure by becoming an exhibitor and sponsor.  
Contact these staff members for details:

GlassBuild America Booth Sales 
Jonathan Watson, jwatson@glass.org, 703.442.4890 x142

GlassBuild America and GEF Sponsorships 
Kathy Swaak, kswaak@glass.org, 703.442.4890 x183

BEC, GPAD and NGA Glass Conference Sponsorships 
Sara Neiswanger, sara@glass.org, 703.442.4890 x178

85%
of attendees at GlassBuild 
America recommend, approve or 
purchase new products as part 
of their job responsibilities.1

IMPROVE YOUR  
BOOTH LOCATION
Buy advertising and sponsorships 
and improve your company’s 
ranking to select booth space 
at GlassBuild America. Ask your 
account manager for details.

NGA Glass 
Conferences 

BEC 
Conference

Glass
Processing
Automation

Days

 
Glazing  

Executives 
Forum 

GlassBuild 
America

Glazing Contractors & 
Other Installing Glass 

Companies

Fabricators & Float Glass 
Manufacturers

X X X

X X X

Working meetings  
to discuss trends 
and critical issues

100–130  
participants

Presentations,  
networking events, 
table- top exhibits

600-800  
participants

Presentations on 
software and tech-
nology innovations

90-100  
participants

Business-focused 
strategies for  

senior managers

200 
participants

Trade show for the 
glass, window & 
door industries

400 exhibitors 
8,000 attendees

[GLASSBUILD] IS A 

GREAT PLACE TO BE. 

IF YOU’RE NOT HERE,  

YOU’RE MISSING OUT. 1

Source:  
12019 GlassBuild America attendee survey

mailto:jwatson@glass.org
mailto:kswaak@glass.org
mailto:sara@glass.org
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OUR READERS ARE YOUR BUYERS AND PROSPECTS 

•	 They are business owners and senior-level managers who make final purchasing decisions.
68.6% of print subscribers are in management positions1 

•	 They are engaged companies that pay to get access to suppliers in the glass industry through  
Glass Magazine’s multiple content platforms. 

•	 They rely on NGA as the leading provider of glass industry resources, technical information,  
advocacy and representation, training materials and education in North America.

Unique, Verified and Transparent
All distribution information is audited annually by Jones & McIntyre PLLC. Documentation will be  
provided upon request.

Sources:  
1December 2020 Publishers’ Media Circulation Report 
22021 SIGNET AdStudy

BUSINESS BREAKDOWN1

Contract Glaziers	 31.2%
•	 Contract glazing companies
•	 Glazing subcontractors

Fabricator, Manufacturer, 	 27.3%
Supplier	

•	 Fabricator of glass, metals,  
components and/or other  
industry-related products

•	 Manufacturer or fabricator of  
glass and/or metals

•	 Manufacturer or fabricator of  
completed or assembled products

•	 Suppliers to the industry

Architects, Specifiers	 21.6%
•	 Architects
•	 Specifiers
•	 Commercial builders

Dealer, Retailer	 12.4%
•	 Dealers and retailers of glass,  

metals and/or related products

Distributor, Wholesaler	 1.5%
•	 Distributors and wholesalers of 

glass and metals

BY THE NUMBERS
Average Print Copies Mailed. . . . . . . . . . . . . . . . . . . . . . . . .                         26,682
Average Digital Edition Emails Delivered . . . . . . . . . . . . .             35,307

TOTAL AVERAGE DISTRIBUTION. . . . . . . . . . . . . . . . . .                 61,9891

Average Pass Along Rate. . . . . . . . . . . . . . . . . . . . . . . . . . . .                            2.7 people2

TOTAL AVERAGE PRINT READERSHIP . . . . . . . . . . . . .             72,041

94%
of survey respondents said  
Glass Magazine is a trusted 

source of accurate information.2

83%
of survey respondents have 
taken one or more actions as a 
result of an advertisement or 

article in Glass Magazine.2

91%
of survey respondents agreed 
advertising in Glass Magazine 
educates and is an important 

part of the publication.2
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PRINT ADVERTISING OPPORTUNITIES

January/February — Annual Glass & Metals Forecast
Special Coverage: World of Glass Update

Marketing Bonus: BOGO — buy one ad at rate card price, get a second ad of the same size  
for free –or–upgrade to the next larger size for the same price

March	 — Annual Top Glass Fabricators Report
Special Coverage: Decorative and interior glass

•	 Digital printing, decorative laminates, frits, etched, back-painted, more…
•	 Glass railings, stairs, partitions and walls

Bonus Distribution: BEC Conference and Glass Processing Automation Days 
Marketing Bonus: Free copy of the Top Fabricators report

April — Annual Architects’ Issue
Special Coverage: Performance and sustainability

•	 Glass and wellness  • Next-generation technologies • High-performance products 
•	 Electrochromics, BIPV, multi-cavity IGUs, more…

Bonus Distribution: AIA, June 23-25, Chicago  
Exclusive for AIA Exhibitors: “See Our Ad” sticker on cover of 20 copies to distribute from your booth 
Bonus mailing to 5,000 architects

May/June — Annual Top 50 Glaziers
U.S. glazier market statistics, trends and project features
Special Coverage: Protective glazing

•	 Fire-rated, security, impact, bullet-resistant, bomb-blast

Place a full page ad in this issue and be included in Glass Magazine’s annual AdStudy.  
Learn reader feedback on ad recall, ad readership, ad exposure and more. 

Marketing Bonus: Free copy of the Top 50 Glaziers report 
Bonus Distribution: NGA Glass Conference

WHAT’S 
NEXT

GLASSMAGAZINE.COM

THE GLASS AND GLAZING AUTHORITY

JANUARY/FEBRUARY  2021

Fiscal stimulus

Vaccines

PandemicShutdown

Unemployment

New float lines

Recovery

Hot holds

Office vacancies

Job growth

Project delays

Annual Forecast: Building for 2021 P. 54

World of Glass Update P. 70

The uncertain road 

ahead for the economy, 

construction and global 

glass manufacturing

GLASSMAGAZINE.COM

THE GLASS AND GLAZING AUTHORITY
OFFICIAL  

PUBLICATION

GLASS.ORG

A  
N E W  
R E A L I T Y

M A N U F A C T U R I N G 

C H A L L E N G E S ,  P R O D U C T 

I N N O V A T I O N S  A N D  A 

M A R K E T  S H A K E N  B Y  T H E 

P A N D E M I C

F O R  T O P  G L A S S  F A B R I C A T O R S

• MARCH  2021

5  D E C O R A T I V E  G L A S S 

T R E N D S

E X C L U S I V E  W I T H  O B E ’ S 

N E W  P R E S I D E N T

4 0 +  Y E A R S  O F 

G L A S S W E R K S

GLASSMAGAZINE.COM

THE GLASS AND GLAZING AUTHORITY

A  
TRANSFORMATIVE  

M A T E R I A L

T H E  A R C H I T E C T ' S  G U I D E  T O  A L L  T H A T  G L A S S  C A N  D O

T E C H N I C A L  G U I D E  T O  G L A S S 

F L O O R S

A R C H I T E C T U R E  A F T E R  

C O V I D

D E S I G N  F O R  A C O U S T I C 

P E R F O R M A N C E

• APRIL  2021

GLASSMAGAZINE.COM

THE GLASS AND GLAZING AUTHORITY

OFFICIAL  

PUBLICATION

GLASS.ORG

TOP 50 GLAZIERS  
S A L E S  S I N K  B U T  O P P O R T U N I T I E S  R E M A I N  I N  T H E 

P A N D E M I C - A F F E C T E D  I N D U S T R Y 

S C H O O L  S E C U R I T Y 

G L A Z I N G 

G L A Z I N G 
A P P R E N T I C E S H I P 

P R O G R A M S 

• MAY/JUNE  2021

Ad Space Close:
November 22

Materials Due:
December 8

Ad Space Close:
January 26

Materials Due:
February 11

Ad Space Close:
February  23

Materials Due:
March 11

Ad Space Close:
March 23

Materials Due:
April 8
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SOURCEBOOK
2022

Annual

FEATURING INFORMATION ON MORE THAN 1,200 COMPANIES IN MORE THAN 

700 PRODUCT CATEGORIES // COMPLETE AND EXTENSIVE SUPPLIER LISTINGS // 

PICTORIAL PRODUCT HIGHLIGHTS // ASSOCIATION AND ORGANIZATION DIRECTORY

The Industry’s Most Complete  

DIRECTORY & REFERENCE 

JULY 2022

THE GLASS AND GLAZING AUTHORITY • GLASSMAGAZINE.COM

BOOTING UP
A GLASS 

INDUSTRY GUIDE 

TO ADOPTING 

NEW SOFTWARE 

AND DIGITAL 

TECHNOLOGIES 

GLASS MAGAZINE 

AWARDS: 

INNOVATION 

DURING CRISIS 

THE RISE OF 

MASS TIMBER 

SEPTEMBER/OCTOBER 2020  

THE GLASS AND GLAZING AUTHORITY • GLASSMAGAZINE.COM
NOVEMBER/DECEMBER  2020

M E T A L S 
I S S U E

2 0 2 0  T O P  M E T A L 

C O M P A N I E S  M A R K E T 

R E P O R T

T H E

I N S T A L L A T I O N  

C A S E  

S T U D I E S

H A N D L I N G  &  

T R A N S P O R T A T I O N  

P R O D U C T S

S A F E T Y  G L A Z I N G  

C O D E  Q & A 

July — Annual SourceBook 
The industry’s most complete directory and reference. Also includes: 

•	 Industry Association & Organization Guide
•	 Report of essential resources from the National Glass Association

Marketing Bonus: Advertising packages with enhanced print and digital listing options
Bonus distribution at industry events throughout the year

August — The Innovation Issue
Top Equipment & Software Trends 
Special Coverage: Glass Magazine Awards

Bonus Distribution: glasstec, Sept. 20-23, Düsseldorf, Germany and GlassBuild America,  
Oct. 18-20, Las Vegas

November/December — The Metals Issue & Glass Handling
What’s trending in curtain wall, storefront, entrances, railings, hardware, panel systems,  
rain screens and more
Special Coverage: Glass Trucks and Handling Equipment

Marketing Bonuses: Inclusion in metals product section on GlassMagazine.com • Product video  
on GlassMagazine.com with Twitter boost

Ad Space Close:
May 25

Materials Due:
June 10

Ad Space Close:
June 23 

Materials Due:
July 8

Ad Space Close:
September 28

Materials Due:
October 14

GLASSMAGAZINE.COM

THE GLASS AND GLAZING AUTHORITY • AUGUST  2021

GLASSBUILDBACK TO

PRODUCT 
SHOWCASE

SHOW 
PREVIEW

EXHIBITOR 
LIST

INDUSTRY 
INNOVATIONS, 
IN PERSON

OFFICIAL  
PUBLICATION

GLASS.ORG

September/October — The GlassBuild America Issue
Exclusive look at the can’t-miss event + exhibitor product preview, from the official publication  
of the show
Special Coverage: State of the Industry

Marketing Bonus: Show Catalog combo rate — ask your account manager for details!
Exclusive distribution from the bins at GlassBuild America, Oct. 18-20, Las Vegas

Ad Space Close:
July 27

Materials Due:
August 12

•	 Native Advertising	 • Suppliers Guide	 • GlassBuild America Show Catalog

Ask your account manager about these other can’t-miss advertising opportunities:
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NATIVE ADVERTISING OPPORTUNITIES 

Glass Magazine offers two sponsored content pages in each issue. Featured in print and  
on the magazine website, you will work directly with our editorial team to write the text and  
layout the page. Space is limited, so don’t wait to contact your account manager to reserve 
these premium pages. 

Product Solution
Highlight a notable product innovation in Glass Magazine’s 
in-demand and popular Products section. The Product Solution 
offers a detailed description of the product, along with a photo, 
company logo and list of key features. 

•	 Only one Product Solution appears in each issue; the full 
page is dedicated to a case-study-like presentation of 
YOUR product information and photos alone.

•	 The Product Solution appears as the first page of our  
regular editorial products coverage.

•	 The Product Solution is listed in the Table of Contents. 

Great Glazing
Feature a case study of a notable project in which your 
company was involved. Great Glazing includes a detailed 
description of the project, along with 1-2 photos, company 
logo, and a list of key players.

•	 Only one Great Glazing appears in each issue.
•	 Great Glazing is a full page in the magazine,  

presenting the sponsor’s project in case study form, 
with photos and project details.

•	 Great Glazing appears as the last article in the popular 
Insights section of the magazine. It will be the final  
article before the feature articles begin. 

•	 Great Glazing is listed in the Table of Contents.

GLASSMAGAZINE.COM60 GLASSMAGAZINE.COM60

Impact ratings
The series meets the most stringent 
impact codes, including: small and large 
missile impact tests – up to Missile 
Level D; ASTM E1886 and ASTM E1996; 
Category 5 Wind Zone and Florida HVHZ; 
Florida Building Codes TAS 201, TAS 
202, TAS 203. OBE offers easy, on-
demand access to Texas Department 
of Insurance (TDI) and Florida Product 
Approval (FPA) product evaluations for 
quicker bid submissions.  

From specification to delivery
Because OBE fabricates both the 
StormMax® storefront series framing 
and a wide variety of glass infills, the 
company’s single-source capability 

P R O D U C T SP R O D U C T SP r o d u c t sP r o d u c t s
S P O N S O R E D  C O N T E N T

SOLUTION:  
STORMMAX®  
HURRICANE-RESISTANT  
STOREFRONT

KEY FEATURES 

SIMPLIFIED ANCHORING 
OPTIONS ALLOW 
FOR FASTER, EASIER 
INSTALLATIONS.

PRE-GLAZING REDUCES 
LABOR COSTS AND 
ACCELERATES 
INSTALLATION.

INSIDE GLAZING 
CAPABILITY IS IDEAL FOR 
DENSE URBAN AREAS 
AND ABOVE-GRADE 
APPLICATIONS.

ALUMINUM REINFORCING 
OPTION IS LIGHTER, EASIER 
TO WORK WITH, AND 
EASIER TO DRILL.

A BROAD OFFERING OF 
HURRICANE-IMPACT- 
TESTED INTERLAYERS TO 
WEATHER WHAT EACH JOB 
DEMANDS.

Oldcastle BuildingEnvelope launched 
the StormMax® Hurricane-Resistant 
Storefront series, a fully upgraded 
framing system that stands up to 
wind, water and projectiles, achieving 
Category 5 storm protection. The series 
is offered in three models—FG-5700 
StormMax®, FG-5750 StormMax® and 
FG-5750T StormMax®—to meet a range 
of customer needs. 

allows them to streamline the process 
and provide customers with access to 
the options that best fit their design, 
budget and timeline. Additionally, 
customers can save time and money 
by customizing their system — from 
the glass infill, to a variety of simplified 
anchors and mullions, to various 
reinforcement options — to achieve 
the protection they need without over-
engineering. 

Product details
The StormMax® storefront features a 
screw spline assembly and features 

extruded water deflectors. The store-
front’s anchoring flexibility is dependent 
on wind loads with no special engineer-
ing required for standard substrates. 
StormMax® storefront design allows for 
aluminum reinforcing to balance added 
strength with ease of installation and is 
designed to seamlessly integrate with 
OBE’s standard StormMax® entrance 
system. It is available in an array of 
architectural paint colors and anodized 
finishes.

Learn more about the StormMax® 
storefront series at obe.com.  

GLASSMAGAZINE.COM72

Operation
Despite its large sliding panels, the CRL 
Palisades S100 Sliding Door provides 
effortless, one-handed operation. 
Panel loads are evenly distributed 
across the bottom rolling components 
resulting in a fluid, frictionless glide. The 
precision-engineered stainless-steel 
track and wheels further facilitate panel 
movement. 

P R O D U C T SP R O D U C T SP r o d u c t sP r o d u c t s
S P O N S O R E D  C O N T E N T

SOLUTION:  
PALISADES™ S100  
SLIDING DOOR
The CRL Palisades S100 Sliding Door 
features a sophisticated design 
that makes a visual statement using 
remarkable simplicity. Ultra-slim  
1 5/16-inch panel rails and stiles create 
a minimal and uniform frame that 
produces uninterrupted views while 
letting daylight flow freely to enliven 
interiors. With a maximum frame height 
of 13 feet and panel width of 7 feet, the 
Palisades S100 delivers expansive scale 
and an elegant, all-glass look. 

Performance
The CRL Palisades S100 Sliding Door 
is purposefully designed to enhance 
aesthetics while offering exceptional 
performance. Its CW40 Performance 
Grade rating makes the system well-
suited for exterior applications where 
high loads, limits on deflection, and heavy 
use are expected. In addition, specialized 
seals provide superior resistance to 
air and water infiltration. Other notable 
performance features include a 0.38 
U-factor and a Sound Transmission 
Class, or STC, rating of 33. 

Versatility
Versatility is a cornerstone of the 
Palisades S100 Sliding Door. It can be 
customized for a wide variety of interior 
and exterior applications in residential 
or commercial environments. Twelve 
configurations are available with either 
flush or raised sills and double or triple 
tracks. Standard finishes include black 
bronze anodized, satin anodized, and 
black or white powder coat. Custom 
RAL colors are also available.  

KEY FEATURES 

ULTRA-SLIM 1 5/16 -INCH 
PANEL RAILS AND STILES 
PRODUCE ALL-GLASS 
AESTHETICS

FRICTIONLESS ROLLING 
SYSTEM WITH STAINLESS 
STEEL WHEELS AND TRACK

THERMALLY BROKEN 
FRAME WITH 1-INCH 
INSULATING GLASS

13-FOOT MAXIMUM FRAME 
HEIGHT AND 7-FOOT 
MAXIMUM PANEL WIDTH

31MARCH 2021

The basics:  An impressive structural 
glass wall highlights the new David A. 
Tepper Quadrangle, or Tepper Quad, at 
Carnegie Mellon University. The archi-
tect’s initial plan for the construction of 
Tepper Quad, home to the Tepper School 
of Business, was to use two free-span 
vertical steel trusses and horizontal steel 
beams with stainless steel tension rods 
connected to the front to help sup-
port the weight and transfer wind load 
deflection. But, engineers at the glazing 
designer W&W Glass advised that trans-
parent fins could be used, both removing 
visual interruptions from the surface and 
helping to reduce costs. 

“The lynchpin position this building 
occupies at the Quadrangle in the 
broader CMU called for a landmark 
architectural feature, and the wall of 
structural glazing completely delivers 
this, while also helping to create a 
stunning interior space for collaboration,” 
says Chris Lalonde, architectural sales at 
W&W Glass.

LOCATION
PITTSBURGH

GLASS SUPPLIER
NSG GROUP

ARCHITECT
MOORE RUBLE YUDELL 
ARCHITECTS & PLANNERS

S P O N S O R E D  C O N T E N T

GREAT GLAZING:  
TEPPER QUAD AT 
CARNEGIE MELLON 
UNIVERSITY

The players: Architect, Moore Ruble 
Yudell Architects & Planners; general 
contractor, PJ Dick Inc.; glazing design, 
W&W Glass; installer, D-M Products Inc.; 
SentryGlas interlayer supplier, Kuraray; 
structural glass system supplier, NSG 
Group.  

The glass and systems: The atrium 
features a Pilkington Planar™ vertical 
atrium glass fin wall and lower glass 
wall supported on suspended custom, 
stainless steel blades. The glass fin 
design is made possible by the strength 
of the Planar™ l SentryGlas® System 
laminated glass that was used in the fins, 
as well as the capabilities of the Pilkington 
Planar™ 905 series heavy-duty fittings 
that hold the system in place. The 10-foot 
by 7-foot 5-inch glass units are made of 
Pilkington Suncool™ 66/33 T, and the 

fittings are heavy-duty stainless steel 
countersunk bolts, anchoring them to the 
supporting glass fins.

The installation was completed by 
using temporary tension cables that 
simulated the weight each part of the 
structure would hold, both in terms of 
the structural glazing and the steel roof 
beams which support the roof glazing. 
These tensioned cables were removed 
one by one throughout the process as the 
glass was installed so that the position of 
the supporting structure remained fixed.

“It’s another installation that 
demonstrates that Pilkington Planar™ 
is the world’s leading structural glazing 
system. It is the quality of the product 
and the time-tested engineering that 
backs it up that gives us the confidence 
to create these ambitious structures,” 
says Lalonde. 

39APRIL 2021

The basics: Merced 2020 is an 
ambitious, $1.2 billion extensive 
expansion of the University of California 
Merced campus. According to UC 
Merced’s website, this project is “the 
largest public-private partnership social 
infrastructure project completed in U.S. 
history.” This includes new facilities 
used for academic, administration, 
laboratories, housing and recreation. 
According to architect SOM, “It is the 
first public research university in the 
U.S. to be certified carbon-neutral and 
the only academic campus to have 
every building LEED certified.” 

The players: SAFTI FIRST supplied 
the fire-rated glass and framing to 
eight buildings within the expansion, 
including three lab buildings, four 
residences and an administration 
building. The company collaborated 
with general contractor Webcor, 
architects Mahlum Architects, Page 
Southerland Page, SOM and WRNS 
Studio, and with glazing contractors 
Architectural Glass and Aluminum, 
Ranker AMG and Royal Glass. 

S P O N S O R E D  C O N T E N T

GREAT GLAZING:  
THE UNIVERSITY 
OF CALIFORNIA 
MERCED

The glass and systems: SAFTI FIRST 
supplied interior and exterior 1- and 
2-hour fire-resistive, ASTM E-119 rated 
walls using SuperLite II-XL in GPX 
Architectural Series Framing, as well as 
60-90 minute full vision GPX Builders 
Series Temperature Rise Doors. 
Because sustainability and LEED were 
important for the project, the exterior fire 
resistive glazing systems included high 
performance energy efficient glazing to 
bring vision, daylighting and a connection 
to the outdoors while maintaining 
occupant comfort. The transparency that 
the interior fire resistive glazing systems 
provides extends natural light into the 
building, promotes shared artificial 
lighting between spaces, and promotes 
wayfinding. Additionally, having all the 
fire rated glass and framing systems 
manufactured within 10 miles of the job 
site helped in reducing impacts from 
transportation emissions and fuel costs.

“This project is near and dear to SAFTI 
FIRST, because Merced is home to our 

manufacturing facilities,” says Diana San 
Diego, vice president of marketing for 
SAFTI FIRST. “When this ambitious project 
was first announced, Mike Augustine, our 
director of architectural promotion, made 
sure that the University and building team 
knew that we are here to support them in 
all their fire rated glass and framing needs.  
This included an educational presentation 
and plant tour of our fire rated glass, fram-
ing and door facilities for the UC Merced 
Fire Marshals. Our territory manager 
Rafael Valencia and architectural sales 
representative Mike Vizcarra attended job 
site meetings with Webcor to ensure that 
we address all their design, performance, 
schedule and budget needs.”

San Diego continues, “The sheer 
size and scope of this project, with 
multiple buildings, architects and glazing 
contractors, meant that coordination 
was of utmost importance. Our project 
manager Paolo Mercado worked with all 
the players involved to ensure that our 
delivery is on time and within budget.”

1-hour Fire Resistive Wall with SuperLite II-XL 60 in GPX Architectural Series Framing and 
Full-vision 60 Minute Pair Doors with SuperLite II-XL 60 in GPX Builders Series Temperature 
Rise Doors. Photo by SAFTI FIRST. 

  

[GLASS MAGAZINE IS] A  

VALUABLE ASSET TO KEEP UP  

WITH NEW PRODUCTS AND  

TRENDS IN THE INDUSTRY. 1

Source:  
12021 SIGNET AdStudy
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MULTIMEDIA AD PACKAGES 

Glass Magazine has several ad packages that combine print and digital 
advertising for an integrated multimedia campaign that will give your 
company maximum exposure. You’ll get the highest visibility when it  
matters most with multiple touchpoints across all our platforms.

New Product Launch Package
Perfect for when you have a new product hitting the market and want 
to let the industry know about it. The package includes:

•	 Full page print ad, $3,895 value
•	 Inclusion in the Product section of the magazine
•	 Billboard ad for one month on GlassMagazine.com, $2,250 value
•	 Billboard ad for one week in Glass Magazine Weekly, $995 value
•	 Social media post on Twitter or Facbook, $750 value

Contact your account manager to discuss pricing and reserve space.

Digital advertising space subject to availability.

SourceBook Packages
Be sure your company stands out when customers are ready  
to buy with an ad package in the industry’s most complete  
directory and reference. Options include:

•	 Ad in print edition
•	 Logo enhanced listing in the Company directory
•	 Deluxe pictorial listing in the Supplier section
•	 Bold-face product listings in the Supplier section
•	 Membership for one year in the online directory,  

eSourceBook.net 

Discuss details with your account manager to find the 
package that is right for you.

THE GLASS AND GLAZING AUTHORITY • GLASSMAGAZINE.COM

BOOTING UP
A GLASS 
INDUSTRY GUIDE 
TO ADOPTING 
NEW SOFTWARE 
AND DIGITAL 
TECHNOLOGIES 

GLASS MAGAZINE 
AWARDS: 
INNOVATION 
DURING CRISIS 

THE RISE OF 
MASS TIMBER 

SEPTEMBER/OCTOBER 2020  

GLASSMAGAZINE.COM82

01. Coated glass
Guardian Glass North America introduced 
Guardian SunGuard SNE 50/25 HT, a 
high-performance, low-emissivity coated 
glass. The new product has a visible 
light transmission of 48 percent and low 
solar heat gain coefficient of 0.25 with 
a crisp, neutral, subtle blue reflected 
color in the mid-exterior reflective range. 
Designed to be used on the No. 2 and No. 
3 surface of a standard insulating glass 
unit, SunGuard SNE 50/ 25 HT coating 
is available on multiple Guardian Glass 
substrates.
855/584-5277 | GUARDIANGLASS.COM

02. Frameless glazing
Slimpact IG by Faour Glass 
Technologies passed the Florida 
protocol for HVHZ large-missile 
requirements. The newest Slimpact 
frameless glazing solution will soon 
be available in an insulating glass 
makeup. The 12-by-8-foot IG window 
wall will provide architects and 
owners with an oversized, frameless 
impact window that offers thermal 
performance to meet the more 
stringent energy codes in Florida and 
along the Gulf and Atlantic coastlines, 
say officials. 
813/884-3297 | FAOURGLASS.COM

03. Sample kit
Vitro Architectural Glass introduced 
a new Solarban solar control, low-
emissivity glass kit featuring a more 
compact and environmentally friendly 
design, say company officials. The 
streamlined, foam-free package contains 
4-by-6-inch samples of Solarban 60, 
Solarban 70, Solarban 90, Solarban 67 
and Solarban R100 glasses on clear 
and Acuity low-iron glass substrates. 
Solarban 60 glass also is shown on tinted 
Optiblue and Optigray substrates, and 
Solarban 72 glass is coated on Starphire 
Ultra-Clear and Acuity low-iron glasses.
855/887-6457 | VITROGLAZINGS.COM

01

02

03
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PRINT AD RATES

Inserts	 1x	 2x	 3x or more

Cover Tip. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 4,575. . . . . . . . . . . . .            4,125 . . . . . . . . . . . . .            3,695
Bind-in (per every two pages). . . . . . . . . . . .           2,220. . . . . . . . . . . . .            2,100. . . . . . . . . . . . .            2,020

Glass Magazine	 1x	 3x	 6x	 8x	 11x

Two-page spread. . . . . . . . . . . . . . . . . . . . . . . . .                        7,650. . . . . . . . . .          7,450. . . . . . . . .          7,235 . . . . . . .        7,060. . . . . . . .       6,650
Half-page spread. . . . . . . . . . . . . . . . . . . . . . . . .                        4,710 . . . . . . . . . .         4,595. . . . . . . . .         4,450. . . . . . .        4,395. . . . . . . .        4,130
Full page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   4,095. . . . . . . . . .         3,995. . . . . . . . .         3,895. . . . . . . .       3,795. . . . . . . .       3,595
Two-thirds page. . . . . . . . . . . . . . . . . . . . . . . . . .                           3,440. . . . . . . . . .         3,350. . . . . . . . .         3,260. . . . . . . .       3,155 . . . . . . . .       3,035
Half page island. . . . . . . . . . . . . . . . . . . . . . . . . . .                          3,310. . . . . . . . . .         3,220. . . . . . . . .          3,130. . . . . . . .         3,030. . . . . . . .       2,935
Half page horiz or vert. . . . . . . . . . . . . . . . . . . .                   3,120. . . . . . . . . .         3,030. . . . . . . . .2,940. . . . . . .        2,850. . . . . . . .       2,760
Third page . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                2,920. . . . . . . . . .         2,840. . . . . . . . .         2,760 . . . . . . .        2,680. . . . . . . .       2,560

Premium Positions	 1x	 3x	 6x	 8x	 11x

Back cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                5,195. . . . . . . . . .         5,080 . . . . . . . . .        4,990 . . . . . . . .         4,950. . . . . .       4,875
Inside front cover . . . . . . . . . . . . . . . . . . . . . . . . .                        4,995. . . . . . . . . .         4,895. . . . . . . . . .         4,850 . . . . . . . . .        4,760. . . . . .       4,695
Inside back cover. . . . . . . . . . . . . . . . . . . . . . . . .                        4,550. . . . . . . . . .         4,450. . . . . . . . . .         4,395 . . . . . . . .         4,295. . . . . .       4,265
Guaranteed page. . . . . . . . . . . . . . . . . . . . . . . . .                        4,395. . . . . . . . . .         4,335. . . . . . . . . .           4,195. . . . . . . . .          4,085. . . . . .       3,975
Product Solution, Great Glazing. . . . . . . . . .          4,710. . . . . . . . . .         4,595. . . . . . . . . .         4,480 . . . . . . . .         4,365. . . . . . .      4,135
Consecutive page placement . . . . . . . . . . . .           Add’l 15% above earned frequency rate

PRINT AD SPECS

1/2 Island

1/3 Square

1/2 Horizontal

1/3 Vertical

1/2 Vertical

Half-page Spread

Two-page Spread

Full Page 2/3 Vertical

Accepted File Formats  
•	 Press-quality PDF; all color must be CMYK; 

composite only; embed all fonts

•	 Photoshop TIF or JPEG, min. 260 dpi

•	 Illustrator EPS with all fonts converted to  
outlines and graphics embedded

Color Settings 
All color used in the file must be a process build of 
CMYK (cyan, magenta, yellow, black). RGB images 
and Pantone colors will be converted to CMYK  
unless specified. One Pantone color per ad may  
be printed for an additional charge of $750 net  
per insertion.

Ad Dimensions
2-pg. Spread* . . . . . . . . . . . . . . .              16.25” wide x 10.75” tall

Half-Spread* . . . . . . . . . . . . . . . . .                16.25” wide x 5.25” tall

Full Page* . . . . . . . . . . . . . . . . . . . . .                    8.25” wide x 10.75” tall

2/3 Page Vertical. . . . . . . . . . . . . .             4.5” wide x 9.375” tall

1/2 Page Island. . . . . . . . . . . . . . . . . . .                    4.5” wide x 6.8” tall

1/2 Page Horizontal	��������������������������������7” wide x 4.5” tall

1/2 Page Vertical. . . . . . . . . . . . . . .              3.4” wide x 9.375” tall

1/3 Page Square. . . . . . . . . . . . . . . . . . .                  4.5” x 4.5” square

1/3 Page Vertical. . . . . . . . . . . . . .              2.2” wide  x 9.375” tall

*Allow .375” safety area on all sides for text, logos

Questions? Call 703-442-4890 ext. 122. 
Email materials to bmoorman@glass.org

mailto:bmoorman@glass.org
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DIGITAL ADVERTISING OPPORTUNITIES

We have multiple platforms available to suit your digital marketing campaign. Ask your  
account manager about advertising packages to gain access to Glass Magazine’s  
social media streams  on Twitter and Facebook.

Glass Magazine Weekly
10,375 avg. weekly distribution
31.6% open rate

Choose from billboard and square display ads or the  
Product Spotlight where you can describe your product  
and include a color picture. 

Buy an ad in the newsletter, and get double exposure on the 
News pages of GlassMagazine.com for the same week. 

GlassMagazine.com
25,860 avg. monthly users
36,128 avg. unique page views per month

Choose from two ad sizes: 
•	 Billboard ads are centered at the top of the home 

page, Article or Blog pages
•	 Square ads appear along the right side of the home 

page, Article or Blog pages.

Ads are sold separately by month, and may rotate with 
up to two other companies in the same position. Ask your 
account manager about frequency discounts.

GlassBuild America Daily
34,953 avg. daily distribution
28.08% open rate

Maximize your exposure at the trade show with a square 
ad in the newsletter, published each day of the show plus 
a wrap-up issue. Whether it’s to drive traffic to your booth, 
reinforce your marketing message or promote a live 
demonstration, your message will be in front of  
thousands of attendees and association members.

GlassBuildAmerica.com
137,401 annual users
356,002 annual page views

Available exclusively to GlassBuild exhibitors, billboard  
ads are available on the home page of the website.  
Promote your presence at GlassBuild 2022, Oct. 18-20  
in Las Vegas. 

New for 2022! We have added two new ad positions:
•	 Square ads on interior pages
•	 Featured Product in the Product Showcase section

Billboard and square ads will rotate with up to three other 
ads in each position.

SOCIAL MEDIA
All of our editorial content is also distributed 
via our social media streams. Follow us to 
help the content you provide go viral.

	 @Glassmag 
	 @GlassMagazineNGA

https://www.glassbuild.com
https://www.glassmagazine.com
http://www.twitter.com/glassmag
http://www.facebook.com/glassmagazinenga
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GlassMagazine.com	 1x	 3x	 6x	 9x	 12x

Billboard 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              2,650. . . . . . . . . .         2,500 . . . . . . .      2,250 . . . . . . . .       2,025 . . . . . .     1,825
Billboard 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              2,375 . . . . . . . . . .           2,125. . . . . . . .         1,925. . . . . . . . .          1,735. . . . . . .      1,500
Square 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 995. . . . . . . . . . . .           895 . . . . . . . . .        805 . . . . . . . . . .          725. . . . . . . . 650
Square 2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                945 . . . . . . . . . . . .           850 . . . . . . . . .         765. . . . . . . . . . 690 . . . . . . .        600

Billboard 1. . . . . . . . . . . . . . . . . . . .                    1,095 per week

Billboard 2. . . . . . . . . . . . . . . . . . . . . .                     995 per week

Square 1. . . . . . . . . . . . . . . . . . . . . . . .                       825 per week

Squares 2 and 3. . . . . . . . . . . . . . .              795 per week

Product Spotlight. . . . . . . . . . . . . .             925 per week

Glass Magazine Weekly

DIGITAL AD RATES

DIGITAL AD 
SPECS

Website Ad Files  
Billboard	��������������������������������������900 px wide x 225 px tall

Square 	���������������������������������������� 450 px wide x 450 px tall

GlassBuild Square. . . . . . . . . .           300 px wide x 300 ps tall

•	 Color setting: RGB
•	 Accepted file formats: JPEG, GIF, animated GIF
•	 Recommended loop time for animated files is  

7 seconds, set loop to continuous
•	 Third-party ad files are not accepted
•	 Provide a web address to which the ad should 

be linked
•	 Materials are due three days before the first  

of the month

Newsletter Ad Files  
Billboard	��������������������������������������900 px wide x 225 px tall

Square 	����������������������������������������300 px wide x 300 px tall

Product Spotlight. . . . . . . .         Headline, up to 150 words,
color image measuring  

250 pixels wide

•	 Maximum File Size: 250 kb
•	 Color setting: RGB
•	 Accepted file formats: JPEG or GIF
•	 Provide a web address to which the ad  

should be linked
•	 Materials are due the Friday before the  

scheduled publication date

GlassBuildAmerica.com	    Off-Peak Months	     July–October

Billboard 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               995 per month. . . . . . . . . . . .           1,095 per month
Billboard 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               945 per month. . . . . . . . . . . .           1,045 per month
Billboard 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               895 per month. . . . . . . . . . . . .             985 per month
Square . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  925 per month. . . . . . . . . . . .           1,025 per month
Featured Product. . . . . . . . . . . . . . . . . . . . . . .                        795 per month. . . . . . . . . . . . .             895 per month

Square 1. . . . . . . . . . . . . . . . . . . . .                     795 per day

Square 2 . . . . . . . . . . . . . . . . . . . .                    755 per day

Square 3 . . . . . . . . . . . . . . . . . . . .                   685 per day

Square 4 . . . . . . . . . . . . . . . . . . . .                   650 per day

GlassBuild America Daily

Questions? Call 703-442-4890 ext. 122. Email materials to bmoorman@glass.org
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LET US CONNECT YOU TO BUYERS, SPECIFIERS AND PROSPECTS

Katy Devlin
Associate Publisher, Editor-in-Chief

703/442-4890 x162  |  kdevlin@glass.org

Norah Dick
Associate Editor

703/442-4890 x145  |  ndick@glass.org

Beth Moorman
Production Director

703/442-4890 x122  |  bmoorman@glass.org

Advertising Account Managers

National Glass Association Staff Contacts

Tim O’Connell
443.717.1425  

toconnell@executivepublishing.com

Mike Gribbin
410.459.0158  

mgribbin@executivepublishing.com

Chris Hodges
410.459.8619  

chodges@executivepublishing.com

Europe, Africa & Asia

Central & South America

mailto:chodges@executivepublishing.com
mailto:mgribbin@executivepublishing.com
mailto:toconnell@executivepublishing.com
mailto:kdevlin@glass.org
mailto:ndick@glass.org
mailto:bmoorman@glass.org



