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The National Glass Association (NGA) is the largest trade association serving the  
entire architectural glass and metals industry. NGA exists to advocate for the industry 
and to support the best interests of all stakeholders. Our members are the target  
audience you’re trying to reach.

We envision a future in which glass is the material of choice to  
enhance spaces where people live, play, learn, work and heal.

Glass Magazine gives you access to the entire industry supply chain: primary glass  
manufacturers, glass fabricators, glazing contractors, full-service glass companies,  
and suppliers.

Our editorial team is dedicated to providing unbiased, relevant content that helps 
companies build more profitable businesses. Trust the respected source of industry 
information to spread your sales message.

Glass Magazine is the glass and glazing authority.

I VERY MUCH ENJOY GOING 

THROUGH THE MAGAZINE 

AS SOON AS I  GET IT. 

IT KEEPS ME ON TOP OF 

OUR INDUSTRY. 1

Source:  
12022 SIGNET AdStudy
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Glass Magazine Family of Publications

Glass Magazine  |  Glass Magazine Weekly  |  GlassMagazine.com

GlassBuild America Show Catalog  |  GlassBuild America Daily  |  GlassBuildAmerica.com
Facebook  |  Twitter  |  Instagram

Promotional Network of Association Events

GlassBuild America: The Glass, Window & Door Expo   |  Building Envelope Contractors Conference   

Glass Processing Automation Days   |  NGA Glass Conferences  |  Glazing Executives Forum 

+
=

THE FORMULA FOR SUCCESS

Your Marketing Message Reaches the Entire  
Architectural Glass & Glazing Industry Supply Chain

Float Glass Producers

Glass & Metal Fabricators and Distributors

Glazing Contractors

Dealers & Retailers

Architects & Specifiers

Suppliers of glass, metals, architectural hardware, glass & metal processing equipment 
trucks, handling equipment & tools, sealants, software
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YEAR-ROUND PROMOTIONAL NETWORK

As the official publication of the National Glass Association, Glass Magazine taps into a year-round  
promotional network of association events: 

•	 NGA Glass Conference: Miramar Beach • January 24-26, 2023 | Miramar Beach, CA 
NGA Glass Conference: Tacoma • July  2023 |  Tacoma, Washington 
Working meetings to discuss trends and issues critical to the industry  
100-130 participants 

•	 The Building Envelope Contractors (BEC) Conference • March 5–7, 2023 | Las Vegas, NV  
Presentations, networking events and table-top exhibits  
600-800 participants

•	 GlassBuild America: The Glass, Window & Door Expo • Oct. 31 – Nov. 2, 2023 | Atlanta, GA 
Trade show for the glass, window & door industries  
400 exhibitors • 8,000 attendees

•	 The Glazing Executives Forum • Oct. 31, 2023 | Atlanta, GA 
Business-focused strategies for senior managers  
200 participants

Glass Magazine is distributed at other industry association meetings and trade shows, including  
AIA, glasstec and Vitrum. 

Sources:  
12019 GlassBuild America attendee survey 
22021 GlassBuild America attendee survey

85%
of attendees at GlassBuild 
America recommend, approve or 
purchase new products as part 
of their job responsibilities.1

$577,355
the average amount GlassBuild  

America buyers reported they  

planned to spend on glass, machinery, 

products and/or services they saw at 

GlassBuild 2021 in Atlanta.2

53%
of attendees at GlassBuild America 

2021 were contract glaziers, glazing 

subcontractors and full-service glass 

companies.2

IMPROVE YOUR  
BOOTH LOCATION
Full schedule Glass Magazine 
advertisers get more priority 
points for earlier booth selection 
at GlassBuild America.

Expand your brand exposure by becoming an exhibitor and sponsor.  
Contact these staff members for details:

GlassBuild America Booth Sales • Jonathan Watson 
jwatson@glass.org, 703.442.4890 x142

GlassBuild America and Glazing Executives Forum Sponsorships • Kathy Swaak 
kswaak@glass.org, 703.442.4890 x183

BEC and NGA Glass Conference Sponsorships • Andrew Haring 
aharing@glass.org, 703.442.4890 x165

Ask about placing an ad in the 
GlassBuild America Show Catalog. 

Open to anyone interested!

SHOW CATALOG

2022 OFFICIAL

OCTOBER 18–20, 2022LAS VEGAS CONVENTION CENTER
CO-LOCATED WITH WORLD MILLWORK ALLIANCE

https://www.glassmagazine.com/sites/gm/files/2022-10/Show%20Catalog_2022_lr.pdf
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OUR SUBSCRIBERS ARE YOUR BUYERS AND PROSPECTS 

•	 They are business owners and senior-level managers who make final purchasing decisions.

•	 They are engaged companies that pay to get access to suppliers in the glass industry through  
Glass Magazine’s multiple content platforms. 

•	 They rely on NGA as the leading provider of glass industry resources, technical information,  
advocacy and representation, training materials and education in North America.

Unique, Verified and Transparent
All distribution information is audited annually by Jones & McIntyre PLLC.  
Documentation will be provided upon request.

Sources:  
1December 2021 Publishers’ Media Circulation Report 
22022 SIGNET AdStudy

Business Breakdowns for All 
Glass Magazine Platforms1

 
Contract Glaziers	 29.7%

•	 Contract glazing companies
•	 Glazing subcontractors

Dealer, Retailer	 25.3%
•	 Dealers and retailers of glass,  

metals and/or related products

Fabricator, Manufacturer, 	 24.5%
Supplier	

•	 Fabricator of glass, metals,  
components and/or other  
industry-related products

•	 Manufacturer or fabricator of  
glass and/or metals

•	 Manufacturer or fabricator of  
completed or assembled products

•	 Suppliers to the industry

Architects, Specifiers	 8.4%
•	 Architects
•	 Specifiers
•	 Commercial builders

Distributor, Wholesaler	 2.7%
•	 Distributors and wholesalers of 

glass and metals

BY THE NUMBERS
Average Print Copies Mailed. . . . . . . . . . . . . . . . . . . . . . . . . . .                          22,819
Average Digital Edition Emails Delivered . . . . . . . . . . . . . . .              35,010
TOTAL AVERAGE DISTRIBUTION. . . . . . . . . . . . . . . . . .                   57,829

Number of Readers Per Copy. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              3.9
TOTAL AVERAGE PRINT READERSHIP. . . . . . . . . . . . .            88,994

55%
of survey respondents say that 
when purchasing products,  
magazine ads/advertorials are 
their most important source of 

information.2

79%
of survey respondents have 
taken one or more actions as a 
result of an advertisement or 

article in Glass Magazine.2

91%
of survey respondents agree 
advertising in Glass Magazine 
educates and is an important  

part of the publication.2

3.9 Readers Per Copy

1

2
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PRINT ADVERTISING OPPORTUNITIES

January/February — Annual Glass & Metals Forecast
Special Coverage: World of Glass Update

Marketing Bonus: BOGO — buy one ad at rate card price, get a second ad of the same size  
for free –or–upgrade to the next larger size for the same price

March — Annual Architects’ Issue
Special Coverage: Performance and sustainability

•	 Glass and wellness  • Next-generation technologies • High-performance products 

Bonus Distribution: BEC Conference, March 5–7, 2023 • Las Vegas PLUS at a special event  
hosted by NGA during the AIA Conference

Bonus mailing to 5,000 architects  • Exclusive for AIA Exhibitors: “See Our Ad” sticker  
on cover of 20 copies to distribute from your booth

GLASSMAGAZINE.COMTHE GLASS AND GLAZING AUTHORITY • JANUARY/FEBRUARY 2022

F L O A T  G L A S S  
U P D A T E

D A Y L I G H T I N G  A N D  
V I E W S

C O D E S  A F T E R  
S U R F S I D E 

P L U S

T H E  2 0 2 2  F O R E C A S T
What stands in the way of recovery?

OFFICIAL  
PUBLICATION

GLASS.ORG

GLASSMAGAZINE.COMTHE GLASS AND GLAZING AUTHORITY

OFFICIAL  
PUBLICATION

GLASS.ORG

B U I L D  F O R 
T O M O R R O W  W I T H 

G L A S S

• APRIL 2022

DECORATIVE 
SOLUTIONS FOR 

DESIGN AND 
WELLNESS

HOW GLASS CAN 
SAVE THE WORLD

RECYCLING FLAT 
GLASS

THE ARCHITECTS’ 
GUIDE TO  

HIGH-PERFORMANCE 
FAÇADES  

GLASSMAGAZINE.COMTHE GLASS AND GLAZING AUTHORITY

OFFICIAL  
PUBLICATION

GLASS.ORG

TOP
FABRICATORS

GL ASS

• MARCH 2022

B E C / G P A D  A T 
G R A N D  H Y A T T 

N A S H V I L L E

G U I D E  T O 
F R A M E L E S S 

S H O W E R S

T R I P L E  G L A Z I N G 
A N D  E M B O D I E D 

E N E R G Y

REBOUNDING SALES, 
BIGGER GLASS, AUTOMATED 
MANUFACTURING 

SOURCEBOOK
2023

Annual

FEATURING INFORMATION ON MORE THAN 1,200 COMPANIES IN MORE THAN 
700 PRODUCT CATEGORIES // COMPLETE AND EXTENSIVE SUPPLIER LISTINGS // 
PICTORIAL PRODUCT HIGHLIGHTS // ASSOCIATION AND ORGANIZATION DIRECTORY

The Industry’s Comprehensive  

DIRECTORY & REFERENCE 

MAY/JUNE 2023

OFFICIAL  
PUBLICATION

GLASS.ORG

Ad Space Close:
November 22

Materials Due:
December 8

Ad Space Close:
January 23

Materials Due:
February 3

Ad Space Close:
February  17

Materials Due:
March 3

Ad Space Close:
March 31

Materials Due:
April 7

May/June — Annual SourceBook 
One of the industry’s most complete directories and reference guides. Also includes: 

•	 Industry Association & Organization Guide
•	 Report of essential resources from the National Glass Association

Marketing Bonus: Advertising packages with enhanced print and digital listing options
Bonus distribution at industry events throughout the year

April — Annual Top Glass Fabricators Report
Special Coverage: Decorative and interior glass

•	 Digital printing, decorative laminates, frits, etched, back-painted, more…
•	 Glass railings, stairs, partitions and walls

Bonus Distribution: NGA Glass Conference, July 2023

Place a full page ad in this issue and be included in Glass Magazine’s annual AdStudy. 

https://www.glassmagazine.com/sites/gm/files/2022-01/DE_GM_JanFeb%202022.pdf
https://www.glassmagazine.com/sites/gm/files/2022-03/DE_GM_March%202022_031722.pdf
https://www.glassmagazine.com/sites/gm/files/2022-05/DE_GM_April2022_rev.pdf
https://www.glassmagazine.com/sites/gm/files/2022-07/DE_GM%20July%202022_071822.pdf
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GLASSMAGAZINE.COM

OFFICIAL  
PUBLICATION

GLASS.ORG

Protective glazing 
idea book

School security 
glazing

Managing supply 
chain problems

G L A Z I E R ST O P

THE GLASS AND GLAZING AUTHORITY • MAY/JUNE 2022

3 0  Y E A R S 
O F  G R O W T H , 
E V O L U T I O N , 
A D V A N C E M E N T

GLASSMAGAZINE.COMTHE GLASS AND GLAZING AUTHORITY

OFFICIAL  
PUBLICATION

GLASS.ORG

G L A S S  m A G A Z I N E  A w A R D S

• AUGUST 2022

I N N O V A T I V E ,  H I G H - P E R F O R M A N C E  S O L U T I O N S  F O R  T O M O R R O W ’ S  B U I L T  E N V I R O N M E N T

G R A P P L I N G  W I T H  R I S I N G  C O S T S I N T R O D U C T I O N  T O  V I G H O W  T O  C H O O S E  T H E  R I G H T  S O F T W A R E

P L U S

GLASSMAGAZINE.COMTHE GLASS AND GLAZING AUTHORITY • NOVEMBER/DECEMBER 2022

P L U S :  T R E N D S  I N  M E T A L ,  J O B S I T E  S A F E T Y ,  F I N A N C I N G  T I P S

WOMEN IN GLASS

OFFICIAL  
PUBLICATION

GLASS.ORG

August/September — The Innovation Issue
Top Equipment & Software Trends 
Special Coverage: Glass Magazine Awards

Bonus Distribution: Vitrum, Sept. 5–8, Milan, Italy • GlassBuild America 2023,  
Oct. 31 – Nov. 2, Atlanta

November/December — The Metals Issue & Glass Handling
What’s trending in curtain wall, storefront, entrances, railings, hardware, panel systems,  
rain screens and more
Special Coverage: Glass Trucks and Handling Equipment

Marketing Bonuses: Inclusion in metals product section on GlassMagazine.com •  
Product video on GlassMagazine.com with Twitter boost

Ad Space Close:
May 24

Materials Due:
June 7

GLASSMAGAZINE.COMTHE GLASS AND GLAZING AUTHORITY • SEPTEMBER/OCTOBER 2022

G L A S S B U I L D  A M E R I C A  2 0 2 2 ,  L A S  V E G A S

SEE THE WORLD  
IN GLASS

E X H I B I T O R 
L I S T

P.  1 0 0

S H O W  P R O D U C T  
P R E V I E W

P.  5 2

S C H O O L  S E C U R I T Y  
S T A N D A R D

P.  1 0

OFFICIAL  
PUBLICATION

GLASS.ORG

October — The GlassBuild America Issue
Exclusive look at the can’t-miss event + exhibitor product preview, from the official publication  
of the show
Special Coverage: State of the Industry

Marketing Bonus: Show Catalog combo rate — ask a sales consultant for details!
Exclusive distribution at GlassBuild America 2023, Oct. 31 – Nov. 2, Atlanta

Ad Space Close:
August 16

Materials Due:
September 1

Ad Space Close:
June 22

Materials Due:
July 7

Ad Space Close:
September 29

Materials Due:
October 11

•	 Custom Marketing Solutions	          • Suppliers Guide	 • GlassBuild America Show Catalog

Ask a sales consultant about these other can’t-miss advertising opportunities:

July — Annual Top 50 Glaziers
U.S. glazier market statistics, trends and project features
Special Coverage: Protective glazing

•	 School security, fire-rated, intruder-resistant, impact, bullet-resistant, bomb-blast

Marketing Bonus: Free copy of the Top 50 Glaziers report 
Bonus Distribution: NGA Glass Conference

https://www.glassmagazine.com/sites/gm/files/2022-08/DE_GM_MayJune2022_rev2.pdf
https://www.glassmagazine.com/issue/august-2022
https://www.glassmagazine.com/issue/septoct-2022
https://www.glassmagazine.com/sites/gm/files/2022-11/DE_GM_NovDec22.pdf
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CUSTOMIZED MARKETING SOLUTIONS 
EXCLUSIVELY AVAILABLE IN  
GLASS MAGAZINE OUTLETS

Glass Magazine offers completely custom advertising 
packages to achieve any of your goals:

•	 Launch a Product Line
•	 Build a Branding Campaign
•	 Support Brand Maintenance
•	 Attract New Customers
•	 Promote Services

We bring new, proven concepts in advertising and marketing 
to our pages and websites, and across sponsorships and 
booth space: 

•	 Sponsored Content
•	 Native Advertising options include:  

– Q&A interview with key personnel at your company 
– Great Glazing showcasing a notable glazing project 
– Product Solution shows how your products solve 
    customer problems

•	 Targeted Placement
•	 Multimedia Campaigns
•	 Social Media Outreach
•	 Product Launch Packages

Contact our Media Sales Consultants to discuss custom 
solutions for your marketing needs.

37APRIL 2022

The basics: The newly designed Cen-
tral Subway Station in San Francisco 
features a fire rated glass floor on the 
surface of Union Square. This glass 
floor acts as a lightwell and designed to 
improve wayfinding by welcoming com-
muters into the concourse level.  

As commuters travel 70 feet below 
ground to reach the station’s platform, 
each level is connected by fire rated 
glazing to allow light to flow through 
each floor. Fire rated glazing was also 
applied to the glass elevator enclosures 
to maximize the amount of light travel-
ing through the station.

The players: DLR Group | Kwan Henmi 
are the architects of the Central Subway 

Station. Tutor Perini is the general con-
tractor responsible for the construction, 
with SFMTA managing the project. ACR 
is the glazing contractor responsible for 
installing the fire rated glazing provided 
by SAFTI FIRST®. SAFTI FIRST®’s fire rat-
ed floor includes a walkable glass surface 
provided by Pulp Studios and artwork 
designed by Hughen/Starkweather, a 
collaborative team comprised of San 
Francisco artists Jennifer Starkweather 
and Amanda Hughen. 

The glass and systems: SAFTI 
FIRST® provided a 2-hour fire rated 
floor system and 2-hour elevator 
enclosure. The GPX® FireFloor System 
is a complete fire resistive glass and 

framing assembly that meets ASTM 
E-119/UL 263 up to 2 hours. The floor 
brought in light and openness while 
providing maximum protection against 
smoke, flames and radiant heat. The 
elevator uses SuperLite® II-XL 120 in 
GPX® Architectural Series Framing 
providing floor-to-ceiling transparency 
that meets ASTM E119/UL 263/CAN 
S101 up to 2 hours.  

SAFTI FIRST® products are listed and 
labeled by UL/Intertek and are proud-
ly USA-made, complying with the Buy 
American Act. Learn more at safti.com or 
888/653-3333. T

LOCATION: SAN FRANCISCO 
GLASS SUPPLIER: SAFTI FIRST®
ARCHITECT: DLR GROUP | KWAN HENMI

GREAT GLAZING: CENTRAL SUBWAY – UNION 
SQUARE MARKET STREET STATION

S P O N S O R E D  C O N T E N T

GLASSMAGAZINE.COM66

P R O D U C T SP R O D U C T SP r o d u c t sP r o d u c t s

SOLUTION:  
RETROFIT SECURITY 
APPLICATIONS FOR 
GLAZING
In a world filled with frequent riots, looting 
and natural disasters, protecting people 
and property is paramount. But when it 
comes to building perimeter security, glass 
is the weakest link. Easily broken, glass is 
the first victim of active shooters, rioters, 
thieves and looters, and natural disasters.

Thankfully, there are cutting-edge 
solutions that can retroactively harden 
glass and improve building safety and 
security. NGS offers a tiered approach to 
glazing security that can be customized 
based on budget and risk level.

Tier 1: Safety and Security  
Window Film
3M™ Ultra 800 Window Film is the 
first tier in our layered security system. 
With the use of premier tear-resistant 
technology and multilayer bomb blast 
mitigation, this product shields victims 
from shattering glass upon forced entry 
into a building. The addition of the 3M™ 
Impact Protection Adhesive completes 
the system by anchoring the film and 
the glass to the frame for improved 
performance.  

Tier 2: TRI-SHIELD®
Our forced-entry protection system, 
TRI-SHIELD®, has been proven effective 

at resisting, delaying, and preventing 
attackers from stepping foot inside 
targeted businesses. TRI-SHIELD® 
uses proprietary encapsulation on both 
sides of the glass surface allowing the 
system to maintain the advantage of the 
strength of the glass and the flexibility 
of the film through a prolonged break-in 
attempt. 

Tier 3: Riot Glass®
In a category all its own, Riot Glass is a 
patented framing and clear ArmorPlast 
shield system made from a combination 
of polycarbonate and plastics that 
denies access to unwanted intruders. 
Riot Glass passed the Miami-Dade 
Large Missile Impact Test, showcasing 
its powerful hurricane-rated protection.

Tier 4: Ballistic Glass
Our Ballistic Glass is a strong and optically 
transparent material that is particularly 
resistant to penetration by projectiles. 

These solutions help protect against 
forced entry, looting, riots, bomb blasts, 
and natural disasters such as windstorms 
and seismic events. And with a tiered 
approach, it’s possible to maximize 
protection while minimizing cost. 

Learn more 
Scan the QR 
code to watch 
an on-demand 
webinar about 
how NGS’ 
Retrofit Security 

Applications for Glazing can harden 
glazing and improve building perimeter 
security. 

KEY FEATURES 

IMPROVE GLAZING 
SECURITY

DELAY OR DENY 
UNWANTED ACCESS 

MITIGATE DAMAGE 
FROM NATURAL 
DISASTERS

Riot Glass® installed on a federal courthouse.

S P O N S O R E D  C O N T E N T

GLASSMAGAZINE.COM36 37AUGUST 2022

BUILDING A CULTURE OF 
QUALITY AND SERVICE
G L A S S FA B ’ S  M I K E  G O L D FA R B  R E F L E C T S  O N  F O U R 
D E C A D E S  I N  T H E  I N D U S T R Y 

G
lassfab Tempering Services Inc. 
opened its doors in 2006 with eight 
people working to produce high-
quality heavy fabricated tempered 
glass for the burgeoning shower door 
and glass partition business. Today, 
just 16 years later, Glassfab, based in 
Tracy, California, now operates four 
manufacturing facilities and employs 

nearly 300 people. Glassfab has diversified its 
product portfolio and become a leader in glass 
tempering, insulating, laminating, digital printing, 
jumbo sizes, hardware, Solarfab and more. 

B Y  K AT Y  D E V L I N
A S S O C I AT E 
P U B L I S H E R , 
E D I T O R - I N - C H I E F

SPONSORED

on, these investments required more 
space. We started in 30,000 square 
feet of a 60,000-square-foot build-
ing. In 2008 we expanded to the full 
60,000 square feet. We then acquired a 
separate 80,000-square-foot building 
in 2012 for commercial products. In 
2019, we purchased a 36-acre campus 
and began construction on existing 
buildings. We currently operate four lo-
cations in Tracy and Reno, with a total 
of six tempering lines. 

What sets Glassfab apart? 

As a company, our durable competitive 
edge is commitment to excellence, 
whether it’s customer service, quality 
or lead times. For me, as a partner, my 
role has been to help build long-lasting 
relationships. I’ve been involved with 
amazing people, capturing opportuni-
ties while maximizing results, always 
with integrity and honesty. 

What does high-quality customer 
service look like in action?

It can be as simple as always answering 
the telephone. I tell my reps to let a 
smile come through the phone when 
you’re talking to someone. We need to 
always be a resource for information. 
We are always responding and getting 
back to customers on a timely basis. We 
want to be a resource for customers—
that has been key to our growth. We’re 
a resource for codes, specifications—all 
things related to the glass and glaz-
ing products. Bottom line, it’s always 
meeting the commitments you have 
made with your customer. Always do 
what you say you’re going to do. That’s 
high-quality customer service in action.  

How do you ensure high-quality 
products? 

It starts from order entry. We’re making 
sure everything is correct from sketches 
to production. We do quality control 
at each station—cutting, fabricating, 
tempering. It’s our daily best practices to 
ensure the quality stays consistent. We 
also have strong partnerships with indus-
try organizations such as the [National 
Glass Association], [Insulating Glass 
Certification Council] and [Safety Glazing 
Certification Council]. Those organiza-
tions’ resources as well as our vendors’ 
experts working with our internal quality 
resources help us consistently maintain a 
high level of quality.  

How have you ensured that those 
tenets of company culture remain 
consistent, particularly as the 
workforce has grown? 

Really it starts at the top with Brian 
[Frea], Ruby [Singh], Usha [Mhay] and 
myself. We take the time to engage 
with our employees starting at the 
interviewing process, and we stay en-
gaged with them to make sure they are 
supported in everything they do. We 
are a large independent fabricator that 
has been able to keep our family values 
at the core of what we do regardless of 
how we have grown or will grow in the 
future. We also invest in our employees 
with our training and product knowl-
edge and customer service. I tell our 
employees to learn something new 
every day and pass that knowledge 
on. Keep an open mind externally and 
internally.

How has Glassfab been preparing 
for a new generation of leadership?

We have invested a large amount of 
time in our next generation of leaders, 

Q+A WITH GLASS MAGAZINE  // CONVERSATIONS WITH INDUSTRY THOUGHT LEADERS

who have shown a desire and aptitude 
to tackle challenges head-on and who 
understand all aspects of our business. 
The next generation leaders are ready 
to carry our culture forward and I’m 
excited and proud to see where they 
are today versus when they started. 
They are situated well to grab the torch 
and take Glassfab into the next stage of 
growth. My son, Aaron, has been with 
the company for 10 years in architec-
tural sales. They are ready to support 
our customers and to help them grow 
their businesses.

Looking back at your 42 years in 
glass, what stands out to you about 
how the industry has changed?

Every product used in our industry 
has evolved. We see new technologies, 
improved performance, aesthetics. 
Components for value-added glass 
are more sophisticated and require 
state-of-the-art equipment. When I 
started in glass there were a handful 
of choices; now there are thousands 
of glass combinations that require 
specialty handling in a quick, ever-
changing environment. With the 
addition of products like Solarfab, we 
will see the industry continue to change 
quickly, driving to more environmental 
sustainability and security glass 
applications while maintaining 
visible light and thermal performance. 
Technology will change our industry 
quickly, but I’m excited to see the 
direction we are going as an industry. •

In June, I sat down with Mike Goldfarb, one of 
Glassfab’s original managing partners and vice 
president of sales for the company. Goldfarb is re-
tiring from Glassfab at the end of the year, after 42 
years in the industry, and is dedicated to ensuring 
Glassfab’s legacy of quality and service continues 
on to the next generation of leaders. Goldfarb 
and I discussed his history in the industry, the 
impressive growth of Glassfab, and how to build a 
culture of quality and service that lasts. 

How long have you been in the glass 
industry?

In 1980, I joined a family-owned wholesale glass 
distributor in the [San Francisco] Bay Area. I was 
in outside sales covering Northern California for 
the company until 1985, when I moved into the 
office as product manager. In 1989, I was pro-
moted to sales manager for Northern California, 
where I developed sales and marketing programs 
for architectural products. Then in 2006, I had 
the opportunity of a lifetime to become one of the 
original managing partners that started Glassfab 
Tempering Services in Tracy, California. 

What made it the right time and place to 
start a new glass business?

The market itself was going through transition. 
We saw a unique opportunity to develop a com-
pany for fabricated tempered glass. Additionally, 
Tracy is centrally located. We were able to easily 
serve the Bay Area, Sacramento and Fresno from 
a central location. The central location and the 
market need for a reliable fabricator positioned us 
well for the growth you see today.  

Can you tell me about Glassfab’s product 
diversification over the years? 

In 2006, we started with fabricated tempered. 
Customers began asking us to help with their 
insulated projects, so we made that investment 
in 2007, then added laminating in 2013 for the 
same reason. To complement our expanding busi-
ness, we then added digital printing, heat soaking 
and oversized product capabilities. As time went 

MIKE GOLDFARB AND SON AARON 
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DIGITAL ADVERTISING OPPORTUNITIES

With four digital platforms available for your comprehensive marketing  
campaigns, Glass Magazine can help you expand the reach of your  
company’s brand.1

GlassMagazine.com

Sources:  
1Google Analytics and publisher’s own data

From January– 
June 2022:

28,569  average 
monthly users 

38,396 average 
monthly pageviews

7.2% increase in 
number of users 

compared to  
January-June 2021  

GlassBuildAmerica.com

GlassBuild America DailyGlass Magazine Weekly
From January– 

June 2022:

106,744 total number of 
newsletters opened

47.45% open rate

14.8% increase in open 
rate compared to  

January-June 2021

For 2021:

159,434 total users 

416,515 total  
pageviews

73% increase in the 
number of pageviews 
and 32% increase in 
the number of users 
compared to the first 
six months of 2021

For the four newsletters  
distributed September 
13–20, 2021:

9,214 total number of  
newsletters opened

25.73% open rate

Reach tens of thousands of  
potential customers with our 

websites and newsletters!

Know your  
ad will reach  
its intended  

audience with 
delivery rates 
above 99.5%

Users and  
pageviews on 

both sites  
are trending  

upward

https://www.glassmagazine.com/
https://contentsharing.net/actions/email_web_version.cfm?ep=0iZmT1AX4upNnE5IDOM2B5vXQwMFcbz_dR4zMOnsgmX4mKQ21RqvXQs40iTPEbirzQS6EHsvJJqiBNCSIh3cSRsiiMtijzwopkyNGd3RWpqSRsbWNNhuVznM_XAqzcic
https://www.glassbuildamerica.com
https://contentsharing.net/actions/email_web_version.cfm?ep=n6EDcrYUNh3KGB6E8TQy_inqUKBSVm__DsoaOSr99nfYZh-BroZbnceS5lZ9ULZumDSa9vwWvLUtOT4UPifDL8uTMvfbHAzNrXyMtGUt9ETrJ569c0MnMLqSWGzzCKQ7
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ADDED EXPOSURE ON SOCIAL MEDIA

Your marketing message will get an added boost from Glass Magazine and GlassBuild America social 
media platforms when you purchase an advertising package. Posts on Twitter and Instagram referring 
viewers back to your print and digital content are included as part of a custom media campaign.1

Twitter.com/glassmag

Instagram.com/glassmagazinenga

4,228 followers @glassmag

201,098 impressions in 2021

4,430 followers @glassbuild

81,023 impressions in 2021

Twitter.com/glassbuild

3,253 followers @glassmagazinenga

3,739 impressions in 2021

Sources:  
1Publisher’s own data

Ask your sales consultant 
how to integrate social  
media into your ad program

http://www.twitter.com/glassmag
http://www.instagram.com/glassmagazinenga
http://www.twitter.com/glassbuild
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PRINT AD RATES

Inserts	 1x	 2x	 3x or more

Cover Tip. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  4,710. . . . . . . . . . . .             4,250. . . . . . . . . . . . .            3,805
Bind-in (per every two pages). . . . . . . . . . . .           2,285. . . . . . . . . . . . .            2,165. . . . . . . . . . . . .            2,080

Glass Magazine	 1x	 3x	 6x	 8x

Two-page spread. . . . . . . . . . . . . . . . . . . . . . . . .                        7,880. . . . . . . . . .          7,675. . . . . . . . .          7,345 . . . . . . . .       7,165
Half-page spread. . . . . . . . . . . . . . . . . . . . . . . .                         4,850. . . . . . . . . .          4,735. . . . . . . . .          4,515. . . . . . . .         4,460
Full page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   4,220. . . . . . . . . . .          4,115. . . . . . . . .         3,955. . . . . . .        3,850
Two-thirds page. . . . . . . . . . . . . . . . . . . . . . . . . .                           3,545. . . . . . . . . .         3,450. . . . . . . . .          3,310. . . . . . . .         3,200
Half page island. . . . . . . . . . . . . . . . . . . . . . . . . . .                          3,410. . . . . . . . . .          3,315. . . . . . . . . .         3,175. . . . . . . .         3,075
Half page horiz or vert. . . . . . . . . . . . . . . . . . . .                   3,215. . . . . . . . . .          3,120. . . . . . . . .         2,985. . . . . . .        2,895
Third page . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               3,010. . . . . . . . . .         2,925. . . . . . . . .         2,800. . . . . . .        2,720

Premium Positions	 1x	 3x	 6x	 8x

Back cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               5,350. . . . . . . . . .         5,230. . . . . . . . . .         5,065 . . . . . . .        5,025
Inside front cover . . . . . . . . . . . . . . . . . . . . . . . . .                         5,145. . . . . . . . . .         5,040. . . . . . . . . 4,925 . . . . . . .        4,830
Inside back cover. . . . . . . . . . . . . . . . . . . . . . . . .                        4,685. . . . . . . . . .         4,585. . . . . . . . . .         4,460 . . . . . . .        4,360
Guaranteed page. . . . . . . . . . . . . . . . . . . . . . . . .                        4,525. . . . . . . . . .         4,465. . . . . . . . . .         4,260 . . . . . . . .       4,145
Product Solution, Great Glazing. . . . . . . . . .         4,850. . . . . . . . . .          4,735. . . . . . . . . .         4,545. . . . . . . . 4,430
Consecutive page placement . . . . . . . . . . . .           Add’l 15% above earned frequency rate

PRINT AD SPECS Accepted File Formats  
•	 Press-quality PDF; all color must be CMYK; 

composite only; embed all fonts

•	 Photoshop TIF or JPEG, min. 260 dpi

•	 Illustrator EPS with all fonts converted to  
outlines and graphics embedded

Color Settings 
All color used in the file must be a process build of 
CMYK (cyan, magenta, yellow, black). RGB images 
and Pantone colors will be converted to CMYK  
unless specified. One Pantone color per ad may  
be printed for an additional charge of $950 net  
per insertion.

Ad Dimensions
2-pg. Spread* . . . . . . . . . . . . . . .              16.25” wide x 10.75” tall

Half-Spread* . . . . . . . . . . . . . . . . .                16.25” wide x 5.25” tall

Full Page* . . . . . . . . . . . . . . . . . . . . .                    8.25” wide x 10.75” tall

2/3 Page Vertical. . . . . . . . . . . . . .             4.5” wide x 9.375” tall

1/2 Page Island. . . . . . . . . . . . . . . . . . .                    4.5” wide x 6.8” tall

1/2 Page Horizontal	��������������������������������7” wide x 4.5” tall

1/2 Page Vertical. . . . . . . . . . . . . . .              3.4” wide x 9.375” tall

1/3 Page Square. . . . . . . . . . . . . . . . . . .                  4.5” x 4.5” square

1/3 Page Vertical. . . . . . . . . . . . . .              2.2” wide  x 9.375” tall

*Allow .375” safety area on all sides for text, logos

Questions? Call 703/442-4890 ext. 122. 
Email materials to bmoorman@glass.org
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GlassMagazine.com	 1x	 3x	 6x	 9x	 12x

Billboard 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 2,650. . . . . . . .       2,500 . . . . . . .      2,250 . . . . . . . .       2,025 . . . . . .     1,825
Billboard 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                2,375. . . . . . . .         2,125. . . . . . . .         1,925. . . . . . . . .          1,735. . . . . . .      1,500
Square 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    995. . . . . . . . . .         895 . . . . . . . . .        805 . . . . . . . . . .          725. . . . . . . . 650
Square 2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   945. . . . . . . . . .         850 . . . . . . . . .         765. . . . . . . . . . 690. . . . . . .        600
Trending Now . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            1,500

Billboard 1. . . . . . . . . . . . . . . . . . . .                    1,095 per week

Billboard 2. . . . . . . . . . . . . . . . . . . . . .                     995 per week

Square 1. . . . . . . . . . . . . . . . . . . . . . . .                       825 per week

Squares 2 and 3. . . . . . . . . . . . . . .              795 per week

Product Spotlight. . . . . . . . . . . . . .             925 per week

Glass Magazine Weekly

DIGITAL AD RATES

DIGITAL AD 
SPECS

Website Ad Files  
Billboard	��������������������������������������900 px wide x 225 px tall

Square 	���������������������������������������� 450 px wide x 450 px tall

GlassBuild Square. . . . . . . . . .           300 px wide x 300 ps tall

•	 Color setting: RGB
•	 Accepted file formats: JPEG, GIF, animated GIF
•	 Recommended loop time for animated files is  

7 seconds, set loop to continuous
•	 Third-party ad files are not accepted
•	 Provide a web address to which the ad should 

be linked
•	 Materials are due three days before the first  

of the month

Newsletter Ad Files  
Billboard	��������������������������������������900 px wide x 225 px tall

Square 	����������������������������������������300 px wide x 300 px tall

Product Spotlight. . . . . . . .         Headline, up to 150 words,
color image measuring  

450 pixels wide, height variable

•	 Maximum File Size: 250 kb
•	 Color setting: RGB
•	 Accepted file formats: JPEG or GIF
•	 Provide a web address to which the ad  

should be linked
•	 Materials are due the Friday before the  

scheduled publication date

GlassBuildAmerica.com	    Off-Peak Months	 August–November

Billboard 1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               995 per month. . . . . . . . . . . .           1,095 per month
Billboard 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               945 per month. . . . . . . . . . . .           1,045 per month
Billboard 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               895 per month. . . . . . . . . . . . .             985 per month
Square . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  925 per month. . . . . . . . . . . .           1,025 per month
Featured Product. . . . . . . . . . . . . . . . . . . . . . .                        795 per month. . . . . . . . . . . . .             895 per month

Square 1. . . . . . . . . . . . . . . . . . . . .                     795 per day

Square 2 . . . . . . . . . . . . . . . . . . . .                    755 per day

Square 3 . . . . . . . . . . . . . . . . . . . .                   685 per day

Square 4 . . . . . . . . . . . . . . . . . . . .                   650 per day

GlassBuild America Daily

Questions? Call 703/442-4890 ext. 122. Email materials to bmoorman@glass.org
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Emily Kay Thompson
Publisher 

703.442.4890 ext. 150  |  ethompson@glass.org

Katy Devlin
Content Director

703.442.4890 ext. 162  |  kdevlin@glass.org

Norah Dick
Senior Editor

703.442.4890 ext. 145  |  ndick@glass.org

Media Sales Consultants

National Glass Association Staff Contacts

Europe, Africa & Asia

Central & South America

Chris Hodges
410.459.8619  

chodges@glass.org

Tristan Scoffield
703.442.4890 ext. 194

tscoffield@glass.org




